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Brain-Preference Values:
Your brain-preference influences your world-view, and hence your values. The values listed below are those you
hold important due to your brain-preference:

Community/Personalist; Construction/New  Order; Health/Healing/Harmony; Integration/Wholeness;
Interdependence; Intimacy/Solitude as  Unitive;  Life/Self  Actualisation;  Minessence; Personal
Authority/Honesty; Pioneerism/Innovation

Typical Occupations or Roles:
Organisational Consultant, Composer, Social Planner, Futurist, Social Systems R&D




